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The 36th Annual Meeting of the Society for Scholarly 
Publishing took place from the 28th to the 30th of May this 
year in Boston. The theme of the meeting was “Who’s at 
Stake and What’s at Stake? Looking Outward at the 
Future of Scholarly Publishing” and the major focal 
point was innovation in scholarly publishing from the 
perspective of publishers, librarians, researchers, and most 
importantly the audience. The keynote and session speakers 
had diverse backgrounds ranging from public science 
and humanities projects to scientific research and trade 
publishing, and each of them introduced a new perspective 
on how scholarly publishing can change to cater better to its 
increasingly diverse audience.

The conference was preceded by a series of pre-meeting 
seminars on a wide range of topics, such as open access 
mandates, globalization, technological developments in 
publication, publication strategies, and journal publishing.

In the opening keynote of the main conference, Rick 
Joyce, Chief Marketing Officer for Perseus Books Group set 
the tone for the talks that were to follow, by stressing that 
scholarly publishing ‘must’ be innovative because ‘we can’. 
He discussed how a combination of creativity and strategic 
thought are required to take scholarly publishing forward, 
and reiterated that it ‘does not necessarily take lots of cash’. 
Joyce went on to talk about how digitization has made 
products far more accessible to consumers, who in turn are 
more open to experimenting (with new media) than before. 
He then described the first ‘Publishing Hackathon’, where 
a group of individuals from various backgrounds gathered 
to pitch their ideas on innovation, and concluded that the 
best way forward for publishing businesses would require 
cooperation, collaboration, and experimentation.

The topic of experimentation was expanded on in 
the second keynote by Chris Lintott, Astronomer at the 
University of Oxford, co-presenter of BBC’s Sky at Night, and 
Citizen Science Project Lead at Adler Planetarium. Lintott 
introduced the concept of ‘citizen science’ to attract and 
engage wider audiences, and talked about Galaxy Zoo, and 
PlanetHunters— initiatives where non-expert internet users 
contributed to relatively complex science. In his talk filled 
with quotable quotes, like “…it’s not the universe that’s odd. 
It’s us”, Lintott outlined the advantages of involving internet 
users in labour-intensive scientific work (like classifying 
galaxies). He joked that “there’s no succeeding slowly on the 
internet”, and went on to say that citizen science initiatives 
would allow non-expert ‘science attentive’ enthusiasts all 
over the world to engage with science, and would probably 
increase the number of serendipitous discoveries made. He 
then spoke about ‘threshold fear’- the point beyond which 
non-experts are hesitant to venture, and suggested that 
involving and acknowledging them in scientific literature 

might be a way to overcome this. This concept tied into the 
question of how best to present scientific literature so that 
it is not intimidating or boring to a non-expert audience.

The concurrent sessions (far too many for one person to 
attend!) were classified into five ‘tracks’—Data, Innovation, 
Solutions, Stakeholder Perspectives, and Publishing 101—
and featured talks by experts from journal and trade 
publishing, scientific societies, and libraries. One of the 
sessions that I attended was titled ‘The Continuum from 
Publishers to Data Repositories: Models to Support Seamless 
Scholarship’, where the speakers (Chris Biemesderfer, 
American Astronomical Society; Laurie Goodman, 
GigaScience; Susanna-Assunta Sansone, Nature Publishing 
Group and Oxford University; Mercé Crosas, Harvard 
University; and Todd J. Vision, Dryad, University of North 
Carolina at Chapel Hill) each talked about strategies and 
systems for data archiving and sharing, and how published 
data can be reused not only to verify results, but also to aid 
new scientific discoveries. I found GigaScience’s concept 
of assigning DOIs to data particularly interesting, and this 
would allowing researchers to access and cite data without 
having to search through the corresponding articles. 

The last keynote had an interesting format: Dan 
Cohen, Director of the Digital Public Library of America 
(DPLA), and Jill Cousins, Executive Director of the 
Europeana Foundation, did a relay presentation about 
their organizations and the cooperation between them. The 
focus was on collaboration and data flow to disseminate 
content from various sources through easy-to-use visual 
tools. Their points were illustrated by examples of how 
media from smaller societies could be digitized by a 
regional DPLA service hub or partner and appear on the 
DPLA’s main site, allowing the DPLA’s collection to have a 
local focus and international impact. The DPLA’s metadata 
application profile is a modified version of the Europeana 
Data Model, facilitating ‘communication’ between the two. 
Both speakers reiterated that effective collaboration is not 
merely technical, but should be social as well as political.

The closing plenary saw all the ‘chefs’ of Scholarly 
Kitchen present their views on the meeting. In summary, all 
the keynotes, and indeed the entire meeting had these two 
common threads: ‘innovation’ and ‘collaboration’—clearly 
the watchwords of the scholarly publishing community for 
the foreseeable future!
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