
ALPSP Seminar 

MOBILISING DIGITAL CONTENT  

Wednesday 16 May 2012 (Full day), 2 Carlton House Terrace, London 

Chair: Richard Padley, Semantico 

The growth of mobile devices and technologies is driving change in publishing at an 

unprecedented rate. This change in how we consume content affects the shape and form 

that content must take. It’s no longer the case that developing an app is the only option, 

and we’ll investigate why the content that works best on mobile devices is not the same 

as content that works well on the web.  In this seminar we’ll look at the drivers and 

market forces behind these changes, the strategies that publishers are adopting, and the 

practical realities of developing content for a rapidly changing market. We’ll take a free 

hand in learning lessons from sectors across the industry, including education and trade, 
as well as STM. 

Who should attend: This seminar is aimed at publishers, publishing programme 

managers and digital production teams who want to broaden their knowledge of digital 

and mobile strategies.  

Book your place on this seminar 

09.45    Introduction from the chair 

10.00    Mobile in Higher Education 
              Kate Worlock, Director/Lead Analyst, Education & Social Media, Outsell 

10.40    It's like starting over: strategy 101 for mobile 
              Charlie Rapple, Associate Director, TBI Communications 

11.20    Coffee 

11.40    Faster horses or motor cars? Nature Publishing Group's approach to 

mobile technologies 

              Dan Pollock, Associate Director, Nature.com 

12.20    Upping the ante - Scholarly publishers will need to learn common sense 

lessons from the B2C sector to gain most from the mobile content revolution 
              Rob Yates, Strategy Director, Semantico 

13.00    Lunch 

13.45    The challenge to publishers of developing a technical solution for 

multiple devices and multiple screen sizes with case study of the RSC Mobile 

              Will Russell, Manager Innovation & Product Development, RSC Publishing 

14.35    Case Study: IOP Publishing 
              Julian Norman, Product Manager, IOPscience 

15.15    Faber's approach to digital publishing for mobile devices 
              Henry Volans, Head of Digital Publishing, Faber & Faber 

http://www.alpsp.org/Ebusiness/Meetings/Meeting.aspx?ID=292
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15.55    Discussion 

16.15    Drinks reception and networking 

Further information and booking details can be found here or contact Melanie Goinden - 

info@alpsp.org , telephone - + 44 (0)20 8390 0964, www.alpsp.org  
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